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Emami rebrands Fair & Handsome in growth push

VIVEAT SUSAN PINTO
Mumbai, January 9

TWENTY YEARS AFTER launch-
ing the country's first men's fair-
ness cream brand Fair & Hand-
some, consumer goods company
Emami on Thursday said it was
relaunching the product as Smart
& Handsome to reflect changing
needs.

The company will spend ¥15
crore over the next two months in
a360-degree rebranding exercise,
launch new products across face,
skin,bodyand beard careas wellas
fragrancesand target a turnover of
31,000 crore over the next 3-4
years. Actor Kartik Aaryan will be
the new face of the brand.

The move to relaunch Fair &
Handsome comes over four years
after most rivals such as Hindus-
tan Unilever (HUL), Niveaand Gar-
nier dropped the 'fairness' name
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2024, Emami had received a
favourable verdict in the matter,
though it clarified on Thursday
that the court case had nothing to

dowithits decision to rebrand Fair
&Handsome now.

In amedia interaction, Emami
vice-chairman and whole-time
director Mohan Goenka said that
therewas no pressing need for the
company to change the Fair &
Handsome name, since male con-
sumers were not too concerned
about the wider debate around
colourism that had dogged the
female fairness cream market.

Emami is the leader in the
3250-crore male fairness cream
market with a 65% share.Italsoa
presence in the ¥500-crore men's
face wash category with Fair &
Handsome, implying the total
addressable market for the brand
right now is just around 3750
crore, Goenka said.

"The change to Smart & Hand-
some was led by the need to tap
thelarger male grooming market,
valued at nearly 318,000 crore, in

India. Grooming needs are chang-
ing today from mere fairness toa
broader spectrum of needs. The
market is also set to double in size
by 2032. We wanted to tap these
new male beauty codes that high-
light ashift towards individuality,
diversity and confidence," he said.

Emami will tap its base of 1.5
million retail outlets, where Fair &
Handsome (now called Smart &
Handsome) has been traditionally
distributed. The company will also
reach over 25,000 modern trade
outletsaswellas the online. Smart &
Handsomewill be available in packs
startingat ¥10aunitand above.

Goenka also added that
Emami's men's grooming portfo-
lio, which comprises The Man
Companyand Smart & Handsome
contributed 10% to the firm's
overall revenue. This is expected to
touch 15-169% over the next 2-3
years, he said.




