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® HELIOS OWNS THE MAN COMPANY

Emami completes
Helios acquisition

Had 50.4% stake
earlier, brought
in tranches

PRESS TRUST OF INDIA
New Delhi, August 31

HOME-GROWN FMCG
MAJOR Emami on Saturday
announced the acquisition of
the remaining 49.6% stake in
Helios Lifestyle, which owns
male grooming brand ‘The
Man Company’.

Helios Lifestyle is already a
subsidiary of Emami with
50.4% shareholding,according
toastatement from Emami.

“The completion of the
acquisition of Helios by Emami
will strengthen its presence in
the fast-growing digital-first
premium male grooming seg-
ment,”it said.

Emami had previously
acquired 33.09% equity stake
in Helios in two tranches—
one in December 2017 and
the other in February 2019.
Later, it increased the stake to
50.4%in 2022.

The Man Company, a digi-
tal-first lifestyle brand, offers
premium men’s grooming
products in categories includ-
ing fragrances, skin care, hair
care, body care and beard
management.

“The segment offers huge
potential for innovation and-

It was done in two
tranches—onein

mEmamihad

THE MERGER STORY

mEmami had
reported a
turnover of
22,921.57 cr
inits latest
annual
report

mlt had said
that 45% of
its topline in
FY24 came

previously acquired [RRECEUI @ from

33.09% equity
stake in Helios

growth. Emami is already an
active player in the male
grooming segment throughits
brand Fairand Handsome,’the
statement said.

According to the Kolkata-
headquartered company,Indian
male grooming products are
rapidly gaining traction,driving
impressive market growth.

“We are happy to have not
only invested in ‘The Man
Company’as we could foresee
its huge potential but equally
impressed and happy with the
promoter’s vision and com-
mitment towards making it a
formidable brand. With the
completion of the 100%
acquisition of the company,we
are excited to take thebrand to
itsnextlevel of growth,”it said.

Earlier this month, Emami
chairman RS Goenka in the

and the otherin
February 2019 brands

acquired

AGM of the company had said
itwillkeep exploring opportu-
nities forinorganicand strate-
gic growth to enter new prod-
uct categories.

Emami,which hasacquired
AloFrut, Creme21 and Zandu
in the past, will continue to
explore such growth opportu-
nities, allowing it to enter a
new segment and expand its
playarea.

In its latest annual report,
Emami said that 45% of its
topline in FY24 came from
acquired brands, and the pro-
portion of revenues coming
from non-rural geographies
hasincreased.

Emami,which owns brands
Navratna, Boroplus, Zandu,
Fairand Handsome, Kesh King
and Dermicool,had reported a
turnover of ¥2,921.57 crore.




